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Name of Event:        
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 State Convention 

Superintendent(s):
 Gail Kiley Sanders

 gkileys@aol.com

 
Event Objectives:
The marketing plan event is designed to assist students with developing practical skills in the marketing process through the development and presentation of a marketing plan. Students research and present a marketing plan for an agricultural product, supply or service. It is intended as a competitive activity involving a team of three persons working for an actual local agri-business, either an existing or start-up enterprise, to support FFA's outreach mission.
Team Structure & Eligibility:


Team of three.
Event Summary:


This event follows the national rules.  Please pay close attention to the format of the written plan as described on the national website.  Five copies of the written plan need to be given to the superintendent at the convention, no later than 8:00 am on Friday morning.  All three members of the team must then present the proposal to a panel of judge followed by a period of questions from the judges.
Advancement:


  State winner goes to Big E then goes to National FFA Convention


Resources/Other:
 
See rules and information for the national event: https://www.ffa.org/documents/cde_marketingplan_2012.pdf
